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2016 renewals and long-term insurance market evolution



2016 Renewals: AlG’s view and approach

= Rates and renewals
»Influx of alternative capital
»Pricing dynamics
»Pressure on returns for pure risk transfer

= AlG’s view
»Terms & conditions
»Capacity
»Reinsurance
»Rates

= AIG" approach to 2016 renewals
»Services
»Client focus
»Global approach




Beyond Insurance

= We need to move beyond insurance — beyond just risk transfer — to offering
services and competences that help our customers survive and thrive in the future

= We have experience and resources to help our customers and we need to support
them not only as a business enabler but more as a business developer

= Moving beyond insurance also means better interpretation of our data and it
means we need to harmonise human thinking and machine thinking to amplify our
intelligence

— Data scientists working with universities to come up with solutions to the risks that businesses face

— Combing analytics and science with our stores of data and with our years of risk management
expertise

— New age for the insurance underwriter, synergizing best in class risk analysis with science and
technology



Customer

Future challenges: 3D revolution

_

3D revolution: Digital, Disruption and Demographic

= Digital
— Exponential pace of change
— Computer processing power
— Speed of transition and its impact on business model
— Internet of things, liabilities evolution

= Disruption
— Fortune 500 — 20 years to market cap of $1bn — Facebook took 5 years, Uber and
Whatsapp 2, Snapchat in one
Concept can be embraced and competition decimated in months
In 10 years 40% of the fortune 500 won'’t exist.
Everyone is at risk

\

= Demography
— The social effect of the connected revolution is to create consumers who are more

informed, more vocal and with higher expectations. They demand instant
gratification

— They share news and partake in global political events, they are global, they are
aware and above all they are always connected

— They are your future customers, your future employees and probably your future
bosses. By 2025 (in just 10 years’ time) they will make up 75% of the work force

— Crowdsourcing, communities with a shared passion that expedite technology
development

. — Gig Economy




Conclusion

= Renewals are just a small part of how we view the future of
insurance — we can no longer consider our future through this
limited lens

= WWe are witnessing an unprecedented technological and industrial
revolution and this is driving the pace of change — we all have to
change

= The customer mustbe central to everything we do

= By working in partnership with our customers we hope that
together we can survive and thrive in this uncertain environment



Al G Bring on tomorrow

American International Group, Inc. (AIG) is a leading international insurance organization serving customers in morethan 130 countries.. AIG companies serve commercial, institutional, and individual
customers through one of the most extensive worldwide property -casualty networks of any insurer. Inaddition, AIG companies are leading providers of life insurance and retirement services in the
United States. AIG common stock is listed on the New York Stock Exchange and the Tokyo Stock Exchange.

Additional inf ormation about AIG canbe found at www.aig.com | YouTube: www.y outube.com/aig| Twitter: @AIG_LatestNews | Link edIn: http:/mww.linkedin.com/company/aig

AIG is the marketing name for the worldwide property-casualty, lfe and retirement, and generalinsurance operations of American International Group, Inc. For additional information, please visit our
website at www.aig.com. All products and services are written or provided by subsidiaries or affiliates of American International Group, Inc. Products or services may not be available in all countries, and
cov erage is subject to actual policy language. Non-insurance products and services may be provided by independent third parties. Certain property-casualty coverages may be provided by a surpluslines
insurer. Surplus lines insurers do not generally participate in state guaranty funds, and insureds are therefore not protected by such funds.



